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1. Introduction: Navigating the Social Landscape
In today’s fast-paced digital world, social media has transformed from a personal 
networking tool into a cornerstone of effective marketing and customer engagement 
strategies. With billions of users worldwide, these platforms offer an unparalleled 
opportunity for businesses and nonprofits to connect with their audience. However, 
relying solely on traditional marketing channels or incomplete customer data can hinder 
these efforts.
This white paper explores social media appending services – a vital data enrichment 
technique designed to bridge the gap between your existing customer databases and their 
active social media profiles. By understanding and leveraging this service, organizations 
can unlock precision targeting, foster deeper relationships, and drive significant 
marketing ROI.

2. The Evolving Role of Social Media in Modern Marketing
Social media is no longer just an optional add-on; it’s a critical component of any 
successful marketing strategy. Its influence is profound and continually expanding:
•	 High User Engagement: Social media networks boast high user engagement rates, 
with 3.484 billion people globally using them in 2019, a number expected to grow. This 
makes them ideal platforms for reaching a broad and active audience.

•	 Influencing Buying Decisions: A significant 74% of consumers base their buying 
decisions on information found on social media. Furthermore, 32% of donors are 
inspired to give by social media, highlighting its power in both commercial and 
philanthropic sectors.

•	 Two-Way Communication: Unlike traditional 
one-way marketing, social media facilitates 
genuine two-way conversations. Customers can 
like, comment, and share, while organizations 
can respond, engage, and build community. 
This interaction helps establish a positive brand 
reputation and builds connections more easily.

•	 Beyond Traditional Channels: Even when 
running direct mail, email, or telemarketing 
campaigns, businesses cannot afford to ignore 
the social presence of their customers. Social 
media provides additional insights into customer 
likes, dislikes, and preferences, enabling 
multi-channel marketing.

•	 Global Reach and Community Building: The 
vast online space allows individuals to connect 
with like-minded communities and interest 
groups globally. For nonprofits, this means 
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tapping into tight-knit communities that value specific causes. For businesses, it 
translates to reaching a wide audience from around the world.

3. Understanding Social Media Appending Services
Social media appending is a powerful data enrichment service that enhances your 
customer database with crucial social profile information.

What is Social Media Appending?
Social media appending is the process of taking your current customer database and 
adding correct social media account information tied to the email addresses or other 
identifying details you provide. It involves cleansing and updating outdated social media 
information and pulling new details for contacts in your CRM.
•	 “Social profile appending allows businesses to promote their brand globally. With 
the help of social profile appending, you can access updated data and append social 
profiles of your prospects and customers.”

•	 The service fills information gaps and updates old records, ensuring your contact lists 
are current and effective.

How Social Media Appending Works
The process is typically streamlined and efficient, executed in a few simple steps by 
professional service providers:
1.	Data Collection: You provide your current customer database, which usually includes 
email addresses or other identifying information like names and postal addresses.

2.	Data Matching and Enhancement: The service provider matches your data against 
their extensive master database of consumer and business contacts, often containing 
hundreds of millions or even over a billion records. Sophisticated data-matching 
algorithms are used to find corresponding social media profiles. For instance, for 
LinkedIn profiles, reverse lookup append can be used to cross-check and match with 
database contacts.

3.	Verification and Quality Assurance: Each matched social media profile is rigorously 
verified and validated for accuracy and relevance by a dedicated team. This dual 
verification process guarantees a high deliverability rate. Companies like IInfotanks 
aim for an accuracy rate above 95%.

4.	Integration and Delivery: The verified social media profiles are appended to your 
customer database. You then receive an updated, enriched list that is securely appended 
and ready for your marketing and communication needs. Some providers can even 
import this data directly into your CRM.

Key Data Points Appended
Social media appending services can identify and add profiles from various popular 
platforms, allowing you to connect with your audience where they are most active:
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Facebook: Ideal for connecting with diverse age groups (Boomers, 
Millennials) for local marketing and relationship building. 
Facebook: Ideal for connecting with diverse age groups (Boomers, 
Millennials) for local marketing and relationship building.

LinkedIn: Essential for reaching a 
professional audience, identifying 
corporate giving opportunities, 
and understanding professional 
backgrounds.

Twitter: Useful for sharing news, 
engaging in discussions, and 
connecting with individuals aged 
25-49.

Instagram: Popular among Gen Z 
and Millennials for visual content, 
polls, and organic engagement.

TikTok: Primarily for Gen Z, 
great for entertaining, sharing 
inspirational stories, and 
addressing pressing issues.

Snapchat: Most popular 
with teenagers and younger 
millennials, often used for paid 
and location-based advertising.
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By focusing on the platforms most relevant to your target audience, you can avoid 
extraneous information and maintain good data hygiene.

4. Transformative Benefits of Social Media Appending
Integrating social media appending into your data strategy offers a multitude of 
advantages that enhance marketing effectiveness and customer relationships.

Enhanced Communication and Personalization

•	 Reach Clients on Their Preferred Platform: 
Many consumers prefer social media for business interactions over unexpected calls or 
emails. Appending services allow you to reach clients directly on their favorite social 
channels, leading to more personalized interactions.

•	 Personalized Communication: 
With accurate social media profiles, you can craft messages that resonate with 
individual client interests, leading to more effective campaigns.

•	 Open Line of Communication: 
Social media fosters two-way communication, enabling your organization to respond 
to comments, thank supporters, and even direct message for specific inquiries or 
feedback, thereby humanizing your brand.

Increased Engagement and Conversion Rates
•	 Higher Engagement: Accurate and relevant social media profiles lead to increased 
engagement with your posts. Organizations have reported significantly higher 
open rates (42-49%) and click-through rates (above 21%) in campaigns leveraging 
appended lists.

•	 Improved ROI and Lead Generation: Marketers report a 20-30% increase in social 
media marketing ROI after using social media appending services. The service helps 
increase brand awareness and improve lead generation by identifying contacts’ social 
media platforms.

•	 Peer-to-Peer Advocacy: Social media facilitates peer-to-peer marketing, where 
supporters share your content, acting as trusted advocates. This builds social proof, 
as 84% of consumers trust recommendations from friends and family.

•	

Data-Driven Insights and Targeted Marketing
•	 Understand Your Audience: Social media profiles provide invaluable insights into 
demographics, occupation, location, interests, brand affinities, lifestyles, and even 
who your contacts interact with. This helps you understand the likes, dislikes, and 
preferences of your audience for multi-channel marketing.

06



•	 Identify Social Influencers: You can identify and build relationships with social media 
influencers who can help spread the word about your products and services. Metrics 
like the number of Facebook friends, tweets, and followers help pinpoint these valuable 
brand advocates.

•	 Refine Targeting and Segmentation: By segmenting your audience based on interests, 
regions, or other attributes derived from social data, you can achieve more successful 
campaign results. This also allows you to compare prospects to customers and adjust 
messaging accordingly, or target new customers with similar profiles.

•	 Target Key Decision Makers: Social media data append services assist in identifying 
and targeting important decision-makers of top brands active on social media, 
ensuring your marketing efforts are focused and beneficial.

Boosting Omnichannel Strategies and Re-engagement

Cost-Effectiveness and Data Hygiene
•	 Economical Marketing: Social media marketing endeavors, supported by appending 
services, can be highly economical compared to traditional methods.

•	 Overcoming Obsolete Data: Social media appending addresses the pitfalls of outdated 
and incomplete contact lists, which can derail campaigns, ensuring your data is fresh 
and actionable. Regular updates (e.g., every six months) are recommended to keep 
databases relevant.

5. Addressing Challenges and Ensuring Data Quality
While social media appending offers significant advantages, organizations may encounter 
challenges related to data quality and compliance. Professional appending services are 
designed to mitigate these issues.
•	 Problem: Incomplete or Erroneous Data: Businesses often have social media 
records in databases with missing details or errors, leading to low response rates from 
campaigns.

Expand Omnichannel 
Marketing: Social media 
appending adds another crucial 
channel to your omnichannel 
marketing strategy, allowing you 
to guide supporters through their 
journey with customized messages 
across various platforms.

Re-engage Lapsed Supporters: 
A person’s social media profile 
offers insights into their 
changing values and interests 
over time. This data can help 
your marketing team understand 
why someone stopped engaging 
and find new opportunities to 
reconnect based on their current 
interests.
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•	 Solution: Robust Verification: Service providers like Blue Mail Media ensure the 
unique quality and integrity of social media appending through a dual verification 
process. This includes both manual and AI tools to append precise information, 
uplifting the quality of records. Each appended social media profile is verified and 
validated by a dedicated team.

•	 Problem: Fake and Duplicate Accounts: Social media channels can contain fake and 
duplicate accounts, which may lead to unfavorable outcomes if not properly managed.

•	 Solution: Expert Identification: Partnering with the right social media append 
agencies helps identify and retain only relevant accounts while removing those that are 
useless or fake.

•	 Compliance: Reputable providers ensure their data is GDPR, Can-Spam, and Anti-
Spam compliant. They also use double opt-in and opt-out methods to guarantee valid 
data, and adhere to strict security protocols to protect data confidentiality.

6. Selecting the Right Social Media Appending Partner
Choosing the right service provider is crucial for maximizing the benefits of social media 
appending. Key factors to consider include:

Accuracy Rate: Inquire about the provider’s accuracy guarantees. 
For example, Infotanks maintains an accuracy rate above 95%.

Technology and Algorithms: Look for providers that utilize 
cutting-edge technology and sophisticated data-matching 
algorithms for optimal accuracy and relevance.

Data Security and Compliance: Ensure the provider adheres 
to stringent security measures and complies with relevant data 
protection regulations like GDPR, CAN-SPAM, and Anti-Spam.

Experience and Expertise: A longstanding presence in the 
industry often indicates proven expertise and a track record of 
delivering superior appending services.

Comprehensive Support: Evaluate the level of customer support 
offered, from initial consultation to final delivery.
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Range of Services: Consider providers that offer other data 
appending and enrichment services (e.g., email, phone, postal, 
firmographic, business email, data cleansing) to address broader 
data management needs.

Customer Testimonials and Case Studies: Review customer 
reviews and testimonials to gauge satisfaction and success stories.

7. Conclusion
Social media appending is a strategic imperative in the modern marketing landscape, offering 
a powerful pathway to revitalize outdated customer databases and forge deeper, more 
meaningful connections. By integrating social media profiles, organizations gain unparalleled 
insights into their audience’s preferences, enabling highly personalized and targeted 
campaigns that boost engagement, conversion rates, and overall ROI. This crucial data 
enrichment service empowers businesses and nonprofits to communicate effectively, build 
brand awareness, and navigate the evolving digital world with confidence, ensuring sustained 
growth and stronger customer relationships.

VISION
Our goal is to be the most trusted and reliable source of email data, providing the highest 
quality information to help businesses.

MISSION
At INFO DEPOTS, our mission is to empower businesses by unlocking the full potential of 
their data. We are committed to delivering innovative data solutions that drive efficiency, 
enhance decision-making, and fuel growth. Through our state-of-the-art technology and 
expert insights, we aim to transform complex data into actionable intelligence, enabling 
our clients to achieve their strategic objectives and maintain a competitive edge in their 
respective industries. INFO DEPOTS is dedicated to integrity, excellence, and fostering a 
culture of continuous improvement to meet the evolving needs of our clients in the dynamic 
world of data.

WHY CHOOSE US?
For Quality, Reliability, and Innovation, INFO DEPOTS sets itself apart from the 
competition with a focus on quality, reliability, and innovation. We are committed to 
delivering solutions that help our clients achieve their marketing goals and drive growth. 
Choose INFO DEPOTS as your marketing partner and see the difference our data-driven 
approach can make.
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